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BACKGROUND 

As the Economic Development Commission is aware, part of the package approved when moving 
forward with Intentional Outcomes included a rebranding effort for the City of Pequot Lakes, including 
the development of a new city logo. 
 
A logo workgroup was formed consisting of Matt Lottman, Tyler Gardner, Scott Pederson, Amy Yochum, 
Julie Meister, Emily Johnson, and Nichole Heinen. Through several meetings, multiple revisions, and a 
great deal of collaboration and compromise, the group developed a new logo that all members were 
able to support. 
 
While there were certainly some strong opinions throughout the process, the group worked 
exceptionally well together and remained focused on creating a fresh look that reflects the future of 
Pequot Lakes. We recognized that not everyone embraces change immediately, but the goal was to 
create a modern identity that represents where our community is headed. 
 
The final logo intentionally retains the iconic bobber while incorporating symbolism of growth and 
progress. The bobber is positioned above the water, representing buoyancy and forward momentum. 
The ripples below symbolize movement and impact, while the white-space wave within the bobber 
reinforces an upward trajectory and positive progress. 
 
The workgroup is proud of the final design and believes it provides a strong, recognizable brand for the 
City of Pequot Lakes moving forward. 
 
The proposed logo will now be presented to the City Council for consideration and approval at its July 6 
meeting. We appreciate the Commission's support throughout this important component of the City's 
rebranding initiative. 
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